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If you have 3 employees or 33,000 


Chicage 


INDUSTRIAL 
RECREATION 
WORKSHOP 


You'll find ideas you can use NOW 


With the theme “Industrial Recreation 
for All. Big or Small,” Chicagoland’s 
first. one-day, employee services work- 
shop brings to Midwest Industry an 
array of recreation activities that every 


company can afford. Co-sponsored by 
NIRA, City of Chicago, Chicago Park 
District. 
County 


Cook 
Park 


Education. 
Preserve. Grant 


Board of 
Forest 





for advance 


registration 


complete and return to: 
NIRA, 203 N. Wabash Ave. 
Chicago 1, Illinois 





Rec. Assn., Greater Chicago Industrial 
Rec. Council, Skokie Valley Industrial 
Rec. Assn., and Cicero Mfgr.’s Rec. 
Assn., the workshop will be held in the 
Hotel Sherman’s beautiful Bal Tabarin 
Room from 8:30 a.m. to 4:45 p.m.. 
November 13. Register now for this 
opportunity to strengthen and improve 
your employee relations program. 


FEATURED SPEAKER: GAYLORD DONNELLEY 

As key speaker, Gaylord Donnelley, president of R. R. 
Donnelley and Sons Company, will discuss a question of 
vital interest to every executive responsible for industrial 
recreation: “Must we subsidize recreation, or is our job 
merely to introduce ideas and activities?” A hunting and 
fishing enthusiast, Mr Donnelley is also a Trustee, Univ. 
of Chicago; member, Yale University Council; director, 
Research Foundation and National Recreation Assn. 





AGENDA 


Registration 

Purpose 

Benefits of Employee Recreation 
Recreation Opportunities for 
Business and Industry 
Chicago’s Opportunities for 
Business and Industry 

P. J. McCarthy, Ass’t Recreation Director, 
Chicago Park District 

11:00 Tips for Successful Programs 
William Krienitz, Manager, Employee Serv: 
ices, Victor Adding Machine Co. 

12:30 Luncheon, George B. Shaw Room 
Chairman: John Crnich, president, Greater 
Chicago Industrial Recreation Council 
Remarks: Tom Croft, NIRA President, and 
Chief, Employee Service, Convair. Key Ad- 
dress, Gaylord Donnelley, president R. R. 

Donnelley and Sons Company 

2:00 City, School and Industry Co- 
operation in Meeting Recreation 
Needs of Industry 

3:00 Problem Solving Clinic 


8:30 
9:00 
9:15 
10:00 


10:00 


HOTEL SHERMAN—NOVEMBER 13 
Bal Tabarin Room, 8:30 a.m. - 4:45 p.m. 

















NAME POSITION 
COMPANY (OR DIVISION) 

STREET 

CITY ZONE STATE 


Registration fee $15., includes luncheon 
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RY RECREATION ROUNDUP 


Check Mate Liability Suits 


What happens when one of your 
checker players files a liability suit 
against. your company for an injury 
sustained in a lively match? 

Don't laugh. A Rhode Island firm 
was sued for that very reason by an 
employee who charged that his stool 
slipped as he pushed himself back 
from a checker match during lunch 
hour. 


However, in a decision highly sig- 
nificant to industry, the Workmen’s 
Compensation Commission ruled, “It 
is difficult to see where a game of 
checkers during the noon hour could 
be called in any way an accident of 
his employment.” 

In another case with possible im- 
plications for industrial recreation, a 
California court dismissed a claim of 
negligence against a golfer who hit a 
9) degree “freak shot” that caused 
severe eye injuries to another player. 

The court ruled that any warning 
would have been superfluous, because 


neither party had reason to believe 
that the ball would go 90 degrees off 
course and there was no evidence of 
negligence. It was a “freak shot.” 


Industry, Patron of the Arts 


Industry is the only hope of music, 
according to Quaintance Eaton, execu- 
live secretary of the National Com- 
mittee for the Musical Arts. “Govern- 
ment off, and the 
millionaires and princes have vanished. 
Business firms must support the public’s 
growing interest in music.” she told 
800 music leaders in New York. 


subsidy is far 


Sports World Mourns Loss 


One of the leading figures on the 
American sports scene, Philip H. Gold- 
smith, Chairman of the Board of Mac- 
Gregor Sports Products Inc., passed 
away suddenly, Sept. 18. 

Associated with MacGregor since 
1916, Goldsmith was widely known in 


the sporting goods industry. Among 


his official services to the industry 
was his election to five terms as Presi- 
dent of the Athletic Goods Manufae- 
turers Association. 

As a tribute to his career, Mr. Gold- 
smith was elected to the industry's 
“Hall of Fame” last February. 

During the °30’s, Mr. Goldsmith 
served on the compliance committee 
of the National Recovery Act (NRA). 
During World War Il, he served on 
the industry committee of the War 
Production Board. 





Philip H. Goldsmith 





RVC 


Philly Looks Terrific 


Giving every indication of a truly 
outstanding program, plans are rapidly 
taking shape for NIRA’s 1959 National 
Conference in Philadelphia, Pa.. next 
May 24-27. 

Highlighting the week’s activities 
will be a boat cruise down the Dela- 
ware River to Wilmington where dele- 
gates will board buses for the DuPont 
Country Club. From there, the party 
will return upriver and tour Sun Oil's 
new recreation center. 

Key speakers who have already 
given definite commitments include 
Robert G. Dunlop, president of Sun 
Oil, and James Q. DuPont. special 
administrative assistant of E. I. Du- 
Pont de Nemours & Company. 

The conference planning committee 
is co-chaired by William C. F. Ziegen- 
fus, director of recreation, Sun Oil 
Company, and Sam Rubenstein, di- 
rector of employee services, Philadel- 
phia Electrie Company. 

Suggested topics for the 12 panel 


include: “Common Sense 
About Cutting Costs,” “Analyzing the 
Chronic Non-participant” and “Pitfalls 
of Industrial Recreation.” 


discussions 


R/M on Location 


During the late summer and early 
fall. industrial competition reaches its 
peak (see “Industry Champs—1958,’ 
page 6) as more than 200 company 
teams fought for national honors at 
four sports events. 

To bring on the spot news coverage. 
R/M sent Editor Hoyt Mathews to the 
Midwest Industrial Golf Tournament. 
Lisle, Ill., and Charlie Jensen to 
Minneapolis, Minn., for the World’s 
softball tournament. Clarence Abell re- 
ported on the Armco National Indus- 
trial Trap Shoot in Middletown, Ohio, 
and Publisher Don Neer handled the 
First Grand National Fish-A-Rama for 
Industry at Paris, Tenn.. and 
chaired the American Managemen: 
Association seminar on employee rec- 
reation in New York City. 


co- 


Notes 

NIRA Region | industrial recreation 
workshop at the Sheridan-McAlpine 
Hotel, New York City, Oct. 16, fea- 
tured an inspiring talk by NIRA presi- 
dent Tom Croft, chief of employee 
services, Convair, Fort Worth, Texas. 
Congratulations for a highly successful 
program are in order to workshop 
chairmen Dave Chapin, president of 
the Industrial Recreation Directors As- 
sociation of New York and recreation 
director of Equitable Life Assurance 
Society ; Fred Ridolf, president, Lone 
Island Industrial 
tion and recreation director for Lone 
Island Fund; and to NIRA Region | 
Directors Oscar 


Recreation Associa- 


Frowein, Republic 
Aviation, and Ken Klingler, Consoli- 
dated Electrodynamics. 

... NIRA’s first one-day workshop on 
industrial recreation for business and 
industry in the Chicago area can’t miss 
with the combined sponsorship of the 
Chicago Park District, City of Chicago. 
Cook County Forest Preserve. Board 
Park 
Association, Greater Chicago Indus- 
trial Recreation Association, Cicero 
Mfr.’s Rec. Assn. and the Skokie Valley 


Industrial Rec. Assn. 


of Education, Grant Recreation 
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TOP MANAGEMENT SPEAKS: 





With recreation activities a long estab- 
lished part of its industrial relations 
program, Convair's corporate philoso- 
phy holds that: 


Neither a Theory nor an 
Experiment, Industrial 
Recreation Is Considered 
An Essential Function of 


Successful Management 


So long as people are the essential components of corporate success, a 
great measure of that corporate success must depend on the ability of 
these people to communicate effectively with each other and get along 
harmoniously with each other. The formality and reserve of daily business 
life is in direct contrast with the informality and friendliness of our leisure 
life, and one day spent in leisurely activity with a fellow worker will gen- 
erally result in a closer mutual understanding than a year of business con- 
tact. If the family can also be included in the activities the benefits multiply. 
At Convair, employee recreational activity is not a theory or an experiment. 
It is rather a long established part of our industrial relations which we 
consider an essential function of successful management. Our present 
corporate philosophy, which favors a very extensive recreational program, 
is the result of hardheaded business judgment by our top management ex- 
ecutives. We are personally gratified to realize that the program not only 
makes good business sense but also contributes substantially to the welfare 
and happiness of each and every one of the members of our corporate 


family. 


J. V. Naish 








President of Convair and 
Vice President of General 
Dynamics Corporation 
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NOVEMBER COVER—On the business 
end of a bull's eye, Albert Lant of 
General Electric's Manufacturing En- 
gineering, Lamp Leads and Bases De- 
partment, Cleveland, Ohio, is one of 
many G.E. Rod and Gun club rifle en- 
thusiasts. Shutterbugs will be relieved 
to know that the photo, taken by a 
staff member of the General Electric 
NEWS, is a composite. A shot of the 
barrel end and forward sight was 


mounted on the large photo. 


@ IN DECEMBER R/M 


CHARTER POLICY OF THE C.A.B. 
J. W. Rosenthal, chief, Carrier Rela- 
tions Division of the Civil Aeronautics 
Board, clarifies several points of con- 
fusion regarding group charter ar- 
rangements by company travel clubs. 
This exclusive interview provides im- 
portant guidance in making your 1959 
travel plans. 


INDUSTRY’S MAJOR LEAGUE 

The National Industrial Basketball 
League is a big time attraction from 
coast to coast. Here’s a report of the 
teams and their chances in 1959. 


CHARM PROGRAMS FOR WOMEN 
Charm programs for women employ- 
ees have paid big dividends both on 
the job and off by improving morale 
and self-confidence. Here’s how and 
why. 


Copyright 1958 by the National Industrial Recreation Association 
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INDUSTRY CHAMPS 


Converging from all corners of the country, industrial teams 


compete for national honors. Meet this year’s champions 





FISHING Fishing history was made at Paris 

Landing State Park, Tenn., Sept. 
27, when the first annual National Fish-A-Rama for busi- 
ness and industry was staged by the National Industrial 
Recreation Association. 

Judged by the most inches of legal fish caught, in- 
dustry’s first national fishing champion is Ralph Beron. 
Chicago C.P.A. for the Sporting Good Industry, who with 
guide Walter Perry boated 24 crappies for a total of 265 
inches. Beron’s total, landed during the eight-hour contest, 
topped by 214 yards the catch by second place finisher 
Bill Parish representing Convair, Fort Worth, Texas. 

Beron, a fisherman for 10 of his 31 years, has a 618 
pound Marlin to his credit caught on his honeymoon near 
Acapulco, Mex. As National Champion, he will receive a 
week’s expense-paid vacation for two at the famous Beau 
Rivage Hotel in Miami Beach, Fla. Beron uses a Shake- 
speare rod and reel. 

On the day of the contest, lashing white caps curled 
across the 27 mile contest area on Kentucky Lake. Contest 
judges checked weather reports and made trial runs to 
make sure the boats could get out. 

But, by 7:30 a.m., guide Ed Shelton took another look 
at the 30 lb. ham that was to go to the guide bringing in 


the winner, and shouted, continued on page 8 





FISH-A-RAMA winner Ralph Beron with runners-up, (l-r) 
George Griffith, 3rd; Arthur Arend, 4th; and Bill Parrish, 


2nd. Trophies were specially designed for the event. 
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SOFTBALL With a double victory by the 

Stratford, 
Conn.. in both the men’s and women’s tournaments, in- 
dustry made a clean sweep of the Ameteur Softball As- 
sociation’s “world series of softball.” 


Raybestos Division, 


For the men, the perennially strong Raybestos Cardinals 
brought home their second world’s title since 1955 when 
their ace windmiller, Johnny Spring, threw a perfect game 
at MacDonald Sports, Lake Charles, La., in the final. 
Spring, who rang up a 32-3 won-lost record during the 
regular season, used only 67 pitches in his 1-0 master 
piece against the Cinderella team from Lake Charles 

In the women’s division, the Raybestos Brakettes ended 
the West Coast’s 10-year grip on the title and became the 
first Eastern team in the ASA’s 26-year history to win the 
world’s championship. 

Also their final game behind 
no-hit pitching, the Brakettes’ 1-0 victory over defending 
champion Fresno Rockets was a combined effort. Veteran 
Bertha Ragan, who allowed no earned runs in 43 innings 
of previous tournament games, had to leave with one out 
in the third when she suffered a severely strained hip 
muscle. With the game deadlocked and the world’s title 
hanging in the balance. 
old rookie, Joan Joyce. 


winning sensational 


the Brakettes turned to 17 year 
continued on page 8 
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MEN’S FAST-PITCH champions the Raybestos Cardinals. At 
far left in back row is Johnny Spring, star pitcher who 
hurled a perfect game in the tournament final. 
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FORD MOTOR CO. 
ARMCO 
RAYBESTOS 
BERON 





This 305 


representing 61 


year marksmen 


RAP SHOOT a 
T industrial 
trap shoot teams made the annual pilgrimage to the Sports- 
man’s Club of Middletown, Ohio. for the ninth Armco Na- 
tional Industrial Invitational Trap Shoot, Sept. 7. 

For once, Armco’s #1 team forgot their role as reluc- 
tant host and smashed 233 out of a possible 250 clay 
pigeons to capture their own championship. 

The 1958 event ended a long period of frustration for 
the Winners in 1954, Armco missed 
chances for repeat performances in both 1956 and °57 by 
only one target. 

For second place, The Westerner Club of Westerner 
Cartridge Co., East Alton, Ill. and Aeroproducts Opera- 
tions #1 of Dayton, Ohio. were locked in a tie with 229 
birds after the regulation shoot. 


Armco. shooters. 


As usual, the first 50 shots proved inconclusive in de- 
termining the individual winner. Bruce Spaulding of Win- 
chester, Bill Roberson, Roberson‘s Sporting Goods, and 
Melvin Noel, Cincinnati Milling Machine Co., reached 
perfection in the two rounds with 50 targets each. 

But in the shoot-off, Bruce Spaulding successfully de- 
fended his high gun championship, scoring on 21 of the 
25 birds. Roberson finished second with 23, and Noel third 


with 22. continued on page 9 





TRAP SHOOT winners, Armco Steel’s #1 team, (front row, 
lr) Pete Schul, Stan Neanover, Virgil Winglewich, (back 
row, I-r) Arnold Smith and Roger Lawson. 





GOLF From start to finish, the 13th Annual 

Midwest Industrial Golf Championship 
was the scene of sweeping changes. For the first time, the 
meet was won by a team from outside the state of Ohio— 
Ford Motor Co. of Dearborn, Mich. 

Also, for the frst time, the field was split into three 
divisions to add incentive to the 90 to 100 teams that com- 
pete annually in industry’s biggest tournament. Ford's 
victory in Division A was an exhibition of near profes- 
sional skill as its four team members averaged slightly 
more than 74 strokes on each round of the 36-hole event 
at Woodridge Golf Club, Lisle, Ill. 

But individual honors went to Jack Zimmerman of the 
second place civilian team from Wright-Patterson AFB. 
Ohio. Zimmerman’s 72-68—140 was identical to the score 
which brought him medalist honors in 1956. 

The new classification system, although difficult to ad- 
minister, was responsible for a fiercely contested race in 
Division B. Trailing their traditional cross-town sports 
and business rivals at the half-way point, Caterpillar 
Tractor, Peoria, Ill, pulled away from LeTourneau- 
Westinghouse on the last nine holes to wrap up the Di- 
vision B title. Adding salt to the wound Caterpillar’s Al 
Weaver, tied with LeTourneau’s Jack Dively for Division 
B medalist honors. won the flip 


continued on page 9 
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GOLF champs, Ford Motor Co., (I-r) Bill Woods, Jim Bacon: 
John Naglick; Ray Detrick, Goodyear Tire & Rubber Co., 


tournament director; and Ray Cane. 
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FISHING 


continued from page 6 “Let’s go. | want that ham 
for supper.” The other guides nodded agreement and eager 
fishing champions representing industry rod and gun clubs 
from seven states rushed for the boats. 

For the next eight hours, the plucky guides criss-crossed 
the rough lake trying to fret out the big ones. Some 
trolled, bass champions cast and crappies guides tried to 
hold their boats over favorite beds. 

At 3:30 p.m., in a race against the clock, the boats 
roared back to the landing greeted by a large crowd 
headed by Mayor Aaron Brown of Paris, Tenn. The 
crappie guides had their hour, making a clean sweep of 
first, second and third places. 

Three national champions for best specie fish caught 
by NIRA member fishermen during company contests 
were also named. George Griffith, Chemstrand Corp., won 
the bass championship with a 9 lb. 13 oz. catch at McCrae, 
Fla. 1958 trout championship plaque was awarded to 
Dick Haward, Dewey Almy Chemical Co., Chicago, for 
his 514 lb. brook trout caught at Belgrade Lakes, Me. 
Walleye champ Arthur Arend, Whirlpool Corp., St. Joseph, 
Mich., hooked his 10 lb. 15 oz. winner at Johnson Lake. 
Mich. 


For more pictures, see page 18. 


TOP TEN Total Inches 

Ralph Beron, CPA, Chicago, Ill. 265 
(Guide Walter Perry, Reynolds Sporting Goods, Paris) 

Bill Parrish, Convair, Fort Worth, Texas 175 
(Buddy Eakers, Paris Service Center, Paris) 

George Griffith, Chemstrand Corp., Pensacola, Fla. 142 
(Joel Phelps, Phelps Shell Service, Paris) 

Arthur Arend, Whirlpool-Seegar Corp., St. Joseph, Mich. 123 
(John Buchanan, Buchanan Resort, Springfield) 

John Heubner, Inland Steel Co., East Chicago, Ind. 94 
(Harry Crocker, Garrison Resort, Buchanan) 

Clarence Smith, Tokheim Co., Fort Wayne, Ind. 67 
(Ed Shelton, Lake View Shore, Buchanan) 

Don Bills, Aro, Inc., Tullahoma, Tenn. 66 
(W. H. Carter, Carter Appliance Co., Paris) 

Dale Bennington, Tokheim Co., Fort Wayne, Ind. 60 
(Jim Berry, Lake View Dock, Buchanan) 

Walter G. Schneider, International Shoe, Paducah, Ky. 43 
(Bill Slaughter, Slaughter’s Resort, Buchanan) 

Ben Barr, International Shoe, Paducah, Ky. 12 


(Henry Potts, Pine Point Resort, Springfield) 


PLAQUES were awarded to all Fish-A-Rama_ contestants. 
Above, John Huebner, Inland Steel Co., 5th place, is con- 
gratulated by NIRA President Thomas G. Croft, chief, em- 
ployee services, Convair, Fort Worth, Texas. 
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SOFTBALL 


continued from page 6 Retiring the first 10 baiters, 
Joyce gave up only one walk in 424 innings to finish what 
Ragan had started and stave off the Rockets’ fourth cham. 
pionship bid. 

In the sixth annual Men’s Slow Pitch tournaments staged | 
at Cleveland, Ohio, Detroit’s East Side Sporting Goods 
captured the Open title, and Cincinnati’s Turbine Jets 
successfully defended their championship in the industrial 
division. 

Continuing to increase in popularity, the Slow Pitch 
meet saw a record 32 teams fight for the Open title and 
another record 22 squads compete for industrial laurels, 

In the finals, Detroit downed host Cleveland Sheffield 
Bronze, 7-4, while the Jets defeated 1956 industrial cham- 
pions, the Cincinnati Firefighters, 12-5. 

At Richmond, Va., the second annual Women’s National 
Invitational Slow Pitch championship was claimed by the 


local Pearl Laundry Pollyannas. } 


Losing the final 4-3 to the Pollyannas, Garvin’s Grill, 
Washington, D.C., again settled for the runner-up spot. 

Attendance-wise, all the tournaments were highly satis- 
factory. A crowd of 4,200 jammed the Parade Two field 
at Minneapolis for the Men’s fast pitch final to make up 
for showers that kept attendance down at earlier games. 

The women’s fast pitch meet at Bridgeport, Conn., was 
rated a standing-room-only sell-out as more than 15,000 
attended the six-day event. 


TOURNAMENT WINNERS 

MEN’S FAST PITCH 
Winner: Raybestos Cardinals, Raybestos Division, Stratford, Conn. 
Runner-up: MacDonald Sports, Lake Charles, La. 


WOMEN’S FAST PITCH 
Winner: Raybestos Brakettes, Raybestos Division, Stratford, Conn. 
Runner-up: Hacienda Rockets, Fresno, Calif. 


MEN‘S SLOW PITCH 
Open Division 

Winner: East Side Sporting Goods, Detroit, Mich. 
Runner-up: Sheffield Bronze, Cleveland, Ohio 

Industrial Division 
Winner: Turbine Jets, Cincinnati, Ohio 
Runner-up: Firefighters, Cincinnati, Ohio 

WOMEN’S SLOW PITCH 


Winner: Pearl Laundry Pollyannas, Richmond, Va. 
Runner-up: Garvin’s Grill, Washington, D.C. 


WOMEN’S FAST-PITCH champions, the Raybestos Brak- 
ettes. Bertha Ragan (back row, far left) and Joan Joyce 
(back row, 4th from left) combined no-hit pitching efforts 
to shut-out Fresno Rockets in tournament final. 
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TRAP SHOOT 


continued from page 7 
was required to determine the fourth place winner, and 


A nine-way shoot-off 


even that was extended into another round when William 
Shiverdecker, National Cash Register #3, and Clyde Davis, 
Belden Manufacturing Co., hit all 25 targets. Shiverdecker 
continued his torrid pace through the second shoot-off, 
again hitting 25 birds. Davis settled for fifth after two 
misses. 

Outside of Armco and The Westerner Club, which pre- 
viously won the meet in 1951, former trap shoot champions 
found the competition rugged. Last year’s winner, Delco 
Products Division #1, tied for 22nd with another Delco 
team. and National Cash Register #1, winner in 1956, 
tied for 10th. 

A five man team event, Armco’s skattergun contest is 
open to any industrial company with the only stipulation 
that each shooter be a bona fide employee of the company 
he represents. Each firm is permitted to enter as many 
teams as it desires. 


TOP TEN TEAMS Targets Broken 


Armco Steel Corp. #1, Middletown, Ohio 233 
The Westerner Club, Western Cartridge Co., East Alton, Ill.* 229 
Aeroproducts Operations +1, Dayton, Ohio 229 
Frigidaire Division +1, Dayton, Ohio 228 
Winchester, Olin Industries, New Haven, Conn. 227 
Inland Steel Co. +1, East Chicago, Ind. 227 
Frigidaire Division +3, Dayton, Ohio 227 
Aeroproducts Operations +3, Dayton, Ohio 226 
Cincinnati Shaper Co., Cincinnati, Ohio 226 


Moraine Products +2 and +3, National Cash Register +1 and #3, 
all from Dayton, Ohio tied for 10th with 225. 
*won shoot-off for second ploce 


TOP TEN INDIVIDUALS Ist25 Hdep25 Total Shoot-Off 


Bruce Spaulding, Winchester 25 25 50 24 
Bill Roberson, Roberson’s Sptg Gds 25 25 50 23 
Melvin Noel, Cincinnati 

Milling Machine 25 25 50 22 
William Shriverdecker, NCR +3 25 24 49 50* 
Clyde Davis, Belden Mfg. Co. 24 25 49 48* 
R. Wagoner, Inland Steel +3 25 24 49 24 
Carl Buchanan, National Lead Co. 24 25 49 24 
Bruce Doughman, NCR +1 24 25 49 23 
Jack Orben, Cincinnati Shaper Co. 25 24 49 22 
W. C. Young, Union Carbide & 

Chem. 24 25 49 22 


‘out of 50 targets 


TRAP SHOOT contestants and spectators thrill to the shoot- 
ing exhibition staged by internationally famous Herb Parsons 
of Winchester-Western. Parsons fires 12 guns in 57 different 
ways over 700 times in 57 minutes. 








GOLF 


continued from page 7 


portable TV. 





and claimed the first prize 


Conducted annually by Goodyear Tire & Rubber the 
meet is hosted by local industry, this year by 26 com- 
panies comprising the Cicero Manufacturer's Recreation 
Assn. Next year the tournament returns to Purdue Univ. 


DIVISION “A” Team 

Ford Motor Co., Dearborn, Mich. 
Wright-Patterson AFB +1, Dayton, Ohio 
Champion Paper & Fibre +1, Hamilton, Ohio 
Firestone Tire & Rubber, Akron, Ohio 
Westinghouse Electric, Mansfield, Ohio 


DIVISION ‘BY’ Team 


Caterpillar Tractor, Peoria, Ill. 
LeTourneau-Westinghouse, Peoria, Ill. 
Ampco Metal, Inc., Milwaukee, Wis. 
Whirlpool-Seegar, St. Joseph, Mich. 
Columbus Coated Fabrics, Columbus, Ohio 
Danly Machine, Cicero, Ill. 


DIVISION “C’’ Team 


Rockwell Standard, Newark, Ohio 
National Cash Register #2, Dayton, Ohio 
Sinclair Refining +2, Hartford, Ill. 

Kaiser Alum. & Chem., Newark, Ohio 
Drewrys Ltd., South Bend, Ind. 


DIVISION “A” Individual 

Jack Zimmerman, Wright-Patterson #1, Dayton, Ohio 
Hugh Quinn, Champion Paper +1, Hamilton, Ohio 
Art Todd, Columbus Coated Fabrics, Columbus, Ohio 
DIVISION ‘BY’ Individual 

Jack Dively, LeTourneau-Westinghouse, Peoria, Ill. 

Al Weaver, Caterpillar Tractor, Peoria, Ill. 

three tied at 154 

DIVISION “C’ Individual 

Dennis Gehri, Parker Pen, Janesville, Wis. 


Arthur Yates, National Cash Register +2, Dayton, Ohio 


Al Schraeder, Johnson & Son, Racine, Wis. 


299-298—597 
306-295—601 
294-308—602 
314-293—607 
309-298—607 


307-311—618 
303-32 1—624 
316-325—641 
321-322—-643 
328-321—649 
313-336—649 


316-338—654 
332-326—658 
339-32 1—660 
344-320—664 
341-338—679 


72-68—140 
70-72—142 
71-71—142 


72-80—152 
75-77—152 


74-81—155 
80-76—156 
78-79—157 


MEDALIST of this year’s Midwest Golf Tournament, Jack 
Zimmerman, Wright-Patterson AFB, shot a scorching 68 
over the last round to beat out runners-up Hugh Quinn, 
Champion Paper, and Art Todd, Columbus Coated Fabrics. 
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LAST OF A SERIES 





“LETS TALK TRAVEL” 


Tips for programming, the key to successful 


travel club operation, rounds out 


NIRA‘s complete travel guide for industry 


Ideas for Successful Programs 

The secret of a successful travel 
club that will grow in membership, 
that will eventually travel to all parts 
of the world, is programming. No pam- 
phlet could possibly cover all the pro- 
eram possibilities. We will try to get 
you started with some ideas, then your 
ingenuity as a recreation director, plus 
the inventiveness of your enthusiastic 
leaders and members will make your 
program diversified, interesting, ex- 
citing and truly recreation for every 
member of the Travel Club. 

1, MOVIES AND SLIDES OF 
MEMBERS—Participation — by 
bers in showing their own 35mm color 
slides or movies they themselves have 


mem- 


taken on a trip. These can vary widely 
both from standpoint of technical 
know-how and the subject matter. The 
important thing is that the member 
took the pictures himself on a trip he 
took himself. Sure, some of the pictures 
will be out of focus; many of them 
will be out of sequence; his talk in 
connection with the pictures will lack 
the professional quality and smooth- 
ness of a commercial travelogue. BUT 
HE DID IT! And that’s the important 
thing. 

NOTE: Just a word of CAUTION. 

Don’t let an amateur show his 

pictures on the same program with 

professional pictures or trave- 
logues. Don’t let the program be 
too long—or too short. If your 

“star” for the night only has 15 or 

20 minutes of pictures to show. 

then use two members. Three- 

quarters of an hour at the most is 
long enough for a presentation of 
this kind. 

2. PROFESSIONAL FILMS—While 
we're speaking of travelogues and pic- 
tures, the second type of program- 
ming that is effective is the commer- 


cial or professional travelogue. There 
are as many of these as there are 
places in the world; all beautifully 
done in color—most of them you can 
get in 8mm_ without 16mm 
without sound, or 16mm with sound, 


sound. 


depending on the type of equipment 
you have to project the film. 

These films are timed so that you 
can order a 30-minute, 15-minute film 
—ahbout any length you want. They are 
sent to you without cost for the most 
part with the sender paying the ship- 
ping cost to you and generally you 
are expected to pay the return postage. 

Local travel agents will furnish with- 
out cost to you, and upon request. 
several sources of films. It gives your 
members an opportunity to see on film 
the various places they may want to 
visit. Most of these films contain no 
commercials. 

Definitely plan to utilize these pro- 
fessional travel films for a good per- 
centage of your meetings. Remember 
that today the travelogue is the most 
popular film you can show. 

3. GUEST SPEAKERS — 


speakers are easily obtained in most 


Good 


cities. All major airlines maintain pub- 
lic relations departments that include 
a special staff of experienced people 
who will address your club. Subjects 
vary and are as wide-spread as there 
are places to go, for example: 

a. Why do single women travel? 

b. How to pack a suitcase and keep 

it under the weight limit. 

c. Types of clothes that are needed 

in various parts of the world. 

d. Woman’s part in travel. 
Subjects such as these are of particular 
interest to the women members of 
your club and are generally expounded 
by airline hostesses who, because of 
experience, have graduated to the pub- 
lic relations field, Other subjects in- 
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clude the following possibilities: 

a. The National Park System of the 

United States 

b, Etiquette on an Airliner 

c. Customs of Foreign Lands 

d. How a Pilot Flies a Ship 

If there is some special subject your 
members are intrigued about, contact 
the local office of any airline—ask 
for the public relations department 
and you'll find they will send someone 
lo your meeting to discuss whatever 
subject you want. 

Many of the big tour operators (and 
while there are thousands of travel 
agencies there are only a few tour 
operators) travel the country. 

Railroads are now working in the 
public relations field and will furnish 
speakers in most instances. Bus com- 
panies are spending more money on 
advertising and public relations now 
than ever before. These people will 
furnish speakers if they are asked to. 
No obligation or cost. 

Check among your employees and 
their neighbors. If there is a big game 
hunter who has shot in Africa, or 
Alaska, or Northern Canada, or 
Mexico, he would be flattered to be 
asked to bring his trophies and _ tell 
your members about them, the trip, or 
answer questions. 

Everyone involved in travel, either 
as a profession or a vocation, will be 
pleased and happy to be invited to talk 
to your club. Some will be better than 
others, but in the over all a tremen- 
dously diversified program can be pro- 
vided. 

1. SPECIAL NIGHTS—Here is an 
opportunity for real fun, For example. 
you may have a Hawaiian night with 
a movie on Hawaii. Have your mem- 
bers dress in sport shirts and colorful 
dresses. If you’re serving food have a 
Luau; buy some crepe paper leis for 
each member to wear and give it to 
him as he comes to the meeting. These 
can be purchased for five or six cents 
apiece. Make it a festive occasion and 
it will add enjoyment. 

Or a Mardi Gras night in February. 
Use costumes and furnish small masks 
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for all your members to wear. 

Another, an Easter Parade night in 
April. Show a travelogue film of New 
York and have the women make special 
Faster bonnets to wear. This becomes 
a hilarious event if it is announced a 
couple of meetings ahead that the bon- 
nets should be unusual and designed 
with complete abandon. At a recent 
meeting of this type one woman came 
with a hat topped with a cage and 
two live chickens in the cage. Another 
with a wild creation of spring flowers 
designed to look as though the flowers 
were growing out of the hat. Still 
another had a real Easter basket on 
the top of her hat with candies and 
eggs in the basket. 

Hard times parties with everyone 
dressed as a hobo; Fourth of July 
parties with Uncle Sam hats, Thanks. 
giving and Christmas parties all help 
to round out the year so that three or 
four meetings of the year will be in 
the form of a party in keeping with 
the land or country you are featuring 
that night. And don’t forget a Mexican 
Fiesta on the night you show a film 
on Mexico. 

Programming that includes every 
member and makes him or her a part 
of the program is most important and 
will keep the interest growing and the 
membership expanding. 

5. DISCUSS POSSIBLE TRIPS. 
Remember that a club that meets and 
never does anything or never discusses 
the possibility of carrying out an ob- 
jective is running in circles. It’s like 
a football team that practices forever 
and never plays a game. Therefore, 
a brief period of each meeting, and 
perhaps the entire meeting now and 
then, should be devoted to talking and 
discussing and getting ideas as to 
where the group would like to go. 

If you can get a relatively unani- 
mous decision as to the place to go, 
then contact a reliable travel agency 
for information on itinerary, prices, 
and all the details. This can be sup- 
plied to you without cost in sufficient 
quantities so that each member may 
have a copy. 

A WORD OF CAUTION. Before 
actually deciding when you want to 
go on this trip be sure to allow enough 
time to publicize and “sell” the trip. 
The same type of publicity and adver- 
ising MUST go into getting interest 
in whatever trip you’re going to make 
and getting employees “signed up” as 
was used in getting members for the 
Travel Club originally. We suggest 

continued on next page 


HAWAIIAN Luau banquets have become popular events in the United States, but 
there’s nothing like the real thing in Hawaii at the famous Don the Beachcomer’s. 
This group from Buick are trip guests of the E. F. MacDonald Company. 


+ oe 
GENERAL ELECTRIC’S Nela Park 


River (above) and record camera memories at the Towers of London (below) on 
last summer’s two-week European tour. More than 190 GE employees took part. 












































2037 EAST 14th STREET 


ELECTRIC 


Tea Park “frau Auk 


EMPLOYEES 
ADVENTURE IN EUROPE 


CLEVELAND 15, OHIO 








PUBLICIZE and sell the trip to insure success. Here is a poster used this year by 

rs t . ° “ 
GE’s Nela Park Travel Club to promote its two European tours. It also serves as a 
good example of how agent and carrier will assist a company group. 





















CHICAGO TO MIAMI 


AIR first class 
day coach 
night coach 
RAILROAD first class 
first class roomette 
first class bedroom 
coach (reserved seats) 


BUS one class only 


NEW YORK TO LONDON 


AIR first class (jet) 
first class (conventional) 
tourist class 


Price 


$176.55, 
126.72 
117.37 


$120.84, 
172.00 
203.48 
88.94 


$ 61.00, 


includes meals 


“ 


” 


meals extra 
te 


“ 


SAMPLE TRAVEL TIMES AND COSTS 


The following charts listing times and costs for hypothetical trips from Chicago 
to Miami and New York to London serve as a starter in formulating your travel 
plans for next year. All round trip fares for one person, these prices are con- 
siderably reduced for group tours, domestic or foreign. 


“ 


“o 


meals extra 


includes meal 


“” 


“” 


“ 


Time 


4 hours 


31 hours 


41 hours 


6% hours 
12% hours 
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continued from page 11 
planning at least one year in advance, 

The trip must be “sold” to the larg. 
est possible number of employees. This 
is where your recreation department 
must publicize, advertise, get the in- 
formation to every employee. So give 
yourself plenty of time to do this and 
whatever trip you decide on will be 
a success. 

What About Itineraries? 

When your club knows where it 
wants to go—when and how much the 
members can spend, then you have 
reached the plateau in your Travel 
Club operation where it is time to call 
on a travel agent to supply you with 
special itineraries, ideas of things to 
see, how to go, where to stay, how 
long to be gone, and all the other 
necessary items to make your trip a 
success. 

BUT FIRST—these are the steps 
to take: 

1. Decide now—today—that you are 

going to start a Travel Club. 

2. Publicize it, advertise it, get your 

employees interest for two months. 

3. Hold the first meeting. 

1. Elect and select your officers and 

committee chairmen. 

5. Talk about making a trip—some- 

where—some place—some how! 

6. Hold several meetings, make your 

programs interesting, build member: 

ship. ; 
THEN..... 

Let’s talk about taking that actual 

trip—the where—the why and _ the 

when. 
Reprints Available 

This is the concluding article of the 
“Let's Talk Travel” series prepared 
by the NIRA Travel Council to help 
you get a strong, permanent function- 
ing Travel Club going within your 
Company. These suggestions, ideas and 
plans have been tried and proved in 
many organizations. 

As the only complete travel guide 
for industry, it represents the thinking 
of some of the best brains in the 
travel industry with many suggestions 
and ideas contributed by NIRA recrea- 
tion directors. 

Reprints in pamphlet form of the 
“Let’s Talk Travel” series may be ob- 
tained from NIRA for 15 cents each. 

And remember, for any problem, 
additional suggestions and new _ ideas 
as they come along, the NIRA Travel 
Council stands ready to help. Write. 
wire or phone: National Industrial 
Recreation Association, 203 N. Wa- 
bash, Chicago, Ill. 
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PLEASE CHECK 








MAIL THE COUPON T 


MERICAN EXPRESS TRAVEL SERVICE 


65 Broadway, New York 6, N. Y. 


[_] Please have a representative call. 
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Introduce American Express’ new, 
low-cost group vacation plan. No 
more yawning . . . woolgathering 

. . water cooler cliquing . . . or 
daydreaming. In an instant every 
single member of your staff is trans- 
formed into an efficiency expert 
—happy and enthusiastic in the 
anticipation of two or three wonder- 
working weeks in Hawaii . . . the 
Caribbean . . . Europe . . . Mexico 
...and dozens of other delectable 
places. Each tour is priced easily 
within the financial means of every 
employee . . . and arranged by 
the world’s finest, most complete 


travel service. 


Learn how the new 
AMERICAN EXPRESS 
EMPLOYEE GROUP VACATION PLAN 


can benefit your organization. 





WHitehall 4-2000 


CJ | would like more information regarding personnel vacations. 


eeeereeerer ese eeeesreeeeeeeeeeseeeeeeeeeeeeeeeeeeeee 


eeoeeeeeeoeerereeereereoeee eee eeseeeeeseeeeeseeseeeeeee 


PROTECT YOUR TRAVEL FUNDS WITH AMERICAN EXPRESS TRAVELERS CHEQUES — spenpasie EVERYWHERE 
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PLANT PARADE lead by some of the 35 members of the 
AC Concert Band encourages participation in General 
Motor’s suggestion plan for employees. 


_, 
TOP STARS appearing on concert programs include (above) 


Rise Stevens, signing program for George Mann, and (be- 
low) Frances Wyatt with former director Arthur Wilson. 
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WHAT MUSIC 
CAN MEAN TO 
RECREATION 


AC Sparkplug’s music groups and concert 


series are highlights of year’s activity 


Twenty-five years ago this Fall, a group of brass band 
devotees got together in the rear of a music store in Flint, 
Mich., to organize their own musical unit. 

Out of that September 1933 meeting has grown one of 
the top recreation activities in the industrial world—he 
music program at AC Spark Plug Division of General 
Motors. 

Three years later, while presenting a Christmas pro- 
eram in the AC cafeteria, the all-brass band caught the 
attention of L. C. Goad, then works manager. 

Impressed with the performance, Goad, who today is 
executive vice president of General Motors in charge of 
automotive and parts divisions, called band director Arthur 
Wilson aside. He learned the group needed financial sup- 
port to replace borrowed instruments and to purchase 
music and uniforms. 

Goad went to George Mann, Jr., personnel director and 
later general manager. Mann acted immediately to answer 
the band’s needs. and the AC music program was born. 

That same year. 1936, the AC Male Chorus was or- 
ganized with 20 members. The Ladies Chorus was formed 
by seven original members in March 1942, and the Choral 
Club composed of Negro men and women, was organized 
in October 194-1 with 20 members also. 

During this time, Mann developed an enthusiastic §per- 
sonal interest in the program which remains as _ strong 
today, five years after his retirement. 

Together with Wilson, who retired last January as AC's 
first music director, Mann is credited with the develop- 
ment of AC’s three choral groups as well as the band. 

To honor Mann for his assistance, the music groups 
combined their efforts in a special program in the Spring 
of 1943. Held at Flint’s Central high school. the show was 
a great success, drawing praise from all quarters. 

Although Mann did not think it befitting to be honored 
annually, he did recognize the possibilities of an annual 
concert—the contributions it could make to those who 
participated and the thousands of others who enjoy the 
opportunity to share good music. 

The idea was discussed with others actively interested 
in the music groups who made the decision to conduct 
annual Easter concerts featuring the AC music groups and 
a nationally known soloist. 

The first of AC’s 15 annual Easter concerts was held 
in 1944 with Lucille Manners as guest soloist. A year later, 
Nadine Conner appeared. Since then, the programs have 
featured Helen Jepson, Anna Kaskas, Frances Yeend. 
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Regina Resnik, Eleanor Steber, Patrice Munsel. Roberta 
Pete Rise Stevens, Hilde Gueden and Frances Wyatt. 
Both Miss Conner and Miss Munsel have appeared twice. 

Two years after the first Faster concert. the series of 
Fall concerts was initiated jointly by the music groups. 
For variety the Fall concerts feature lighter music. 

Since 1955, when popular stage and television person- 
ality Edith Adams appeared, the Fall concerts have also 
featured nationally known soloists. Pat Boone appeared 
in 1956, and Doretta Morrow, musical comedy star of 
Broadway and Hollywood was soloist last year. 

What these concerts have come to mean to AC is evi- 
denced by the interest and support given by J. A. Ander- 
son, present general manager. Anderson participates in the 
general planning of the concerts despite his busy schedule. 
and never misses the group’s annual awards dinner except 
when business takes him out of town. 

Financial support of the program is provided by the 
industrial relations budget and includes provisions for 
instruments, music, uniforms, robes, annual recognition 
programs and expense-paid trips. It also covers the full 
cost of producing the colorful concerts. 

Members of the personnel department are concerned 
with the countless number of details involved in staging 
the AC recruited to 
ushers. in formal attire, and AC women in evening dress 


concerts, executives are serve as 
distribute the printed programs and serve as usherettes. 

Both concerts are held in the 5,600-seat I.M.A. Audi- 
lorium in downtown Flint. of the tremendous 
popularity admission tickets are issued to insure seating. 
These free tickets are distributed on a “first come, first 
served” basis, but a carefully developed distribution plan 
provides a period in which the tickets are available to AC 
people in advance of public distribution. 

Nearly 190 employees comprise the membership of the 
four groups. They represent every area of organization— 


Because 


engineering, manufacturing, sales and administration. 

Along with their joint performances in the annual con- 
certs, the groups individually present programs frequently 
during the year. In addition to local radio and television, 
the choral groups have appeared twice on the General 
Motors television program, “Wide, Wide World.” 

Fach group averages about one appearance a month 
except during a two-month summer vacation period. Most 
of the appearances are before civic groups and in churches 
and hospitals. 

Year-round rehearsals for the choral groups are held 
at least weekly in a plant cafeteria at 3:30 p.m. Band 
rehearsals are held in a public school. Second shift people 
are excused to attend the rehearsals. 

Awards and incentives are very much a part of the 
program. At the annual awards dinner, handsome music 
pins and gold rings are presented in recognition of five 
and 10 years service in any of the groups. 

Through the years, AC has sponsored many expense- 
free trips for the music groups. During 1957, the band 
played two engagements in Ontario, home of GM _ of 
Canada. 

In 1956, each choral group went to New York, and the 
same year, all the groups played in Milwaukee where AC 
operations are also located. 

The AC groups hold a distinguished record in the music 
world. During World War II, the band participated in 
many patriotic events and received a citation from the 
Musie War Council. Only six of these were ever awarded. 


AC LADIES CHORUS, composed of about 50 women em- 
ployees of AC Spark Plug Division, put their heart into a 
number presented at one of the annual Fall concerts. 





AC. BIRTHDAY cake marking the company’s 50th anni- 
versary is enjoyed by the audience at last year’s Fall concert. 
(Below) General Manager J. A. Anderson helps serve. 





























































ANNOUNCING 














RECREATION 


NATIONAL MAGAZINE OF RECREATION IN INDUSTRY 


MANAGEMENT 


LA, 


1959 Comtprenee Phocaedingy 
NIRA By Lows 
Reervstion Management Yearly Indes 


Membership Dinedouy 





























Special Bonus Edition 
of RECREATION MANAGEMENT 


the 1959 NIRA Annual 


As a way of saying thanks for your subscription to 
RECREATION MANAGEMENT in its first year of publication, 
you will receive a special 13th issue—The 1959 NIRA 
Annual. Off the presses in December, the Annual combines 
official NIRA booklets that were previously published sepa- 
rately. CONFERENCE PROCEEDINGS, panel summaries from 
the 1958 National Conference: a valuable reference for 
year-long use. MEMBERSHIP DIRECTORY (inserted in NIRA 
member copies only) lists the 1,000 NIRA companies and 
their recreation directors. R/M YEARLY INDEX puts at your 
finger tips all the articles published during the year. NIRA 
BY-LAWS, a must for every member, rounds out the Annual. 
We think it will be a valuable addition to your library. 
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SPECIALISTS IN PLANNING 
Recreation Areas and Facilities 
for Industry 
THE CHARLES M. GRAVES ORGANIZATION 


1275 Spring St. N.W., Atlanta 9, Ga. 
Without obligation we shall be 
glad to explain our services. 

Your inquiries invited. 














CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 





POSITIONS WANTED 


Asst Recreation Dir, 12 years experience in- 
cluding 2 as rec dir for large Chicago firm. 
Age 32, married. Salary $6,000. 

CP6—REC RE ATION MANAGEMENT 


Recreation or Athletic Directorship. Experi- 
ence as US Army and Air Force recreation 
supervisor. B.S. and M.Ed. Montana State 
College. Age 34, Salary $6,500. 

CP-7—REC RE ATION M ANAGEMENT 


Asst Women’ s Rec reation Director. Graduate 
in sociology, Sweet Briar and Lynchburg 
College. Age 20. Salary $2,800. 

CP3— REC “REATION MANAGEMENT 


Midwest Municipal Recreation Director with 
outstanding experience wants to relocate with 
industry in recreation. B.S. and M.S. U of 
Maryland. Age 33, married, 2 children, salary 
open, 


CP9—RECREATION MANAGEMENT 





HELP WANTED 


Asst Recreation Dir, Calif. firm near Los 
Angeles, under 40 years old, previous in- 
dustrial experience, ability to lead and ad- 
ministrate all types recreation activities. 
Salary open. 


CH4—RECREATION MANAGEMENT 





ENTERTAINMENT 





For entertainment at conventions, luncheons, 
banquets and special functions, Countess 
Maria Pulaski, whose talk “My Life as a 
| Spy,” gives audiences the surprise of their 
lives. Poses as a woman speaker so success: 
fully no audience to date has penetrated his 
disguise. As a climax, reveals true identity. 


CE3— -RE G REATION MAN. AG EMENT 


For the most amazing show ever presented— 
book Edwin L. Baron, the world’s most fa- 
mous hypnotist. Praised by committees and 
audiences all over the world, Baron presents 
a complete, laugh-packed show with dignity 
and good taste. Top recommendations. 


CE4—RECREATION MANAGEMENT 





VISUAL AIDS 


| 1959 Guide to Visual Aids lists the entire 
selection of books, motion pictures, slide: 
films, pamphlets and handbooks produced by 
The Athletic Institute for sports, physic ‘al 
education and recreation. For your free copy 
of this catalog, write: 
THE ATHLETIC INSTITUTE, 209 S. State 
St., Chicago 4, Illinois 
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RYOEA cuNIC 


In its first season last year, Flag Football (note flag on each players hip) went over big at Firestone 


TOUCH FOOTBALL 


Many variations of play 
make challenging game 
widely adaptable 


There’s a school of thought that 
says the so-called spectator sports are 
not successful as recreation programs. 

Yet, psychologists would have us 
believe that one of the reasons mil- 
lions of spectators crowd athletic 
arenas is for the thrill of putting them- 
selves in the place of the sports star. 
The armchair quarterback yearns to 
be Saturday’s hero. He watches only 
because he can’t play. 

Who’s right? R/M would place its 
bet with the psychologists. Here’s why. 

Sure, your employees won’t take to 
the spectator sports like high school 
kids. That’s only because the flesh is 
weak, not the desire. 

But give them a modified form of 
baseball, football or basketball and 
watch the players turnout. This has 
been proved by 16-inch and_ slow- 
pitch softball and slow-break basket- 
ball. Now, several companies are dis- 
covering that touch football can be to 
their Fall programs what softball is 
during the Summer. 

Touch football is probably the most 
adaptable sport to the varying condi- 
tions found in big and small industry. 
No standard set of rules has ever been 
adopted. As a result, teams consist of 
anywhere between four and 11 players. 


Length of the field is from 60 to 100 
yards long, and methods of blocking 


and “tackling” can be left to the 
choice of the players. 

In a new book, TOUCH FOOT- 
BALL (The Ronald Press Co., New 
York, $2.75), author John V. Grom- 


bach has included a selection of several 
outstanding touch football rules cover- 
ing six, seven, nine and 1] man teams. 
With other chapters devoted to offen- 
sive and defensive strategy the book 
is an excellent source to consider when 


planning a touch football program. 
However, another form was tried 


with considerable success last year at 
Firestone Tire and Rubber Company 
in Akron, Ohio. Called Flag Football. 
its principle variation is in the method 


of “tackling.” 
20-inch “flag” 
under his belt. 
ball carrier by touching him with one 
or both hands, the tackler tries to pull 


Each player wears a 
on each hip tucked 
Instead of stopping the 


out either flag. This eliminates all 
doubt over whether the ball carrier has 
been tackled. 

Last year, the Firestone league con- 
sisted of six-man teams, each 
playing 14 games during the 10-week 


nine, 


season. 

Operating a touch football program 
is very inexpensive and little work. 
Firestone’s 70-yard field is divided 
only by a midfield stripe. A team has 
four downs to reach midfield and four 
more to score. Thus, there is no need 
for yard markers or linesmen. Players 
provide their own soft-soled or gym 
shoes and Firestone furnishes red and 
green vests for team identification. 

In addition to Firestone, touch foot- 
ball has been highly successful at The 
Falk Corp., Milwaukee (8-man teams) 
and The Garrett Corp., Los Angeles 
(7-man teams). 


Garrett All-Star Day team, victors over Swing Shift in season’s finale 




























GREETING 
| mea CARDS 


COWL 
talp you 














being able to obtain finest quality greeting cards on company premises. 
This creates good will and increases employee morale. 

This and many other advantages are yours with very little effort on your 
part. The W/S proved plan requires no full time personnel, no expensive 
floor space, no risk, no employee soliciting. 

Your empioyees will appreciate the convenience .. . 
you'll appreciate the added income. 


The FREE booklet explains our plan simply and quickly 
.. . Send for it. . . For your convenience, field repre- 
sentatives are available to help set up the plan. Our 
representatives will call at your request. 


WETMORE & SUGDEN, INC. SINCE 
Fairport, New York e Member NIRA 1924 








CONVENIENCE FOR EMPLOYEES 


The great convenience to employees, such as working mothers, of 
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RECREATION MANAGEMENT 
Giuders 
For quick and easy reference, keep one year’s issues of R/M in 


a handsome, heavy cover, binder. Gold stamped, opens flat. 


Price $2.00 — includes 12 rods 
SEND YOUR ORDER TODAY TO: 


Recreation Management Magazine 
203 N. Wabash Avenue 


Chicago 1, Illinois 
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more on the FISH-A-RAMA 


Called an “unqualified success” by judges, contestants 
and nationally known fishing experts who watched from 
the sidelines, industry’s first national Fish-A-Rama drew 
company fishing champions from seven states, a solid start 
toward future expansion. Already, one firm has asked to 
send four contestants to the 1959 Fish-A-Rama. 

Ev Hames, sales manager for Shakespeare fishing equip- 
ment manufacturers, Kalamazoo, Mich., stated, “This is 
the world series of fishing which puts the sport on an 
equal footing with baseball, golf and other sports in in- 
dustrial recreation programs. 

A major contribution to the event’s success was the 
hospitality of the hosts, the Tennessee Division of State 
Parks, the efficiency and enthusiasm of the guides and the 
unsurpassed fishing potential of Kentucky Lake. 

Plans are already underway to add casting competition 


lo next year’s contest to provide additional interest. 





WINNERS (bottom row, I-r) John Huebner, Inland Steel, 
5th; Arthur Arend, Whirlpool-Seegar, 4th; Bill Parrish, Con- 
vair, 2nd; Ralph Beron, Chicago CPA, Ist; George Griffith, 
Chemstrand, 3rd; and their respective guides (top row, |-r) 
Harry Crocker, John Buchanan, Buddy Eakers, Walter 
Perry, and Joel Phelps, all from Paris, Tenn. vicinity. 











CASTING demonstration by Shakespeare Company’s Ben 
Hardesty, seven times National Bait and Fly Casting cham- 
pion, enthralled contestants and spectators. In the back 
ground, the beautiful Paris Landing State Park Inn. 
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A Permanent Record of Every Game! 


te 

















In new handy pocket-size, this Book makes it 
easy to scout and score your games—diagram 
plays and note player characteristics—in most 
useful form for later study. 


One book for each game gives you a con- 
venient file copy. Mail coupon. We will send 
copies of the Scouting & . Scoring Book 
promptly—another Hillyard service that’s yours 
for the asking! 


Do You Have These FREE 
HILLYARD HELPS? 


Hillyard Gym Blueprint Folder 
—for laying out, marking, and 
finishing the floor. 

Hillyard E-Z Marker—makes a 
tough job easy, laying out the 
broken lines of the free-throw 
circles. 


Hillyard How to Plan Folder— 
laying out courts for other pop- 
ular indoor games. 












SCORING BOOKS 


Get the Full Story on 
HILLYARD TROPHY 


“Finish for Champions” 


—for the lightest, smoothest, longest-wearing, 
no-glare, non-slip finish of them all! 


TROPHY’s beautiful natural light color, no-glare 
sheen, allows players and spectators alike to see 
every play clearly. Non-slip surface invites 
fast-action play. Yet this finest of finishes costs 
less in the long run, because it protects the floor 

2 to 3 times as long as any other; cuts daily 
maintenance time in half! Used on 15,000 of the 
nation’s top-ranking field house, arena, and 
gymnasium floors, and on ALL major tournament 
floors throughout the nation! 








The Hillyard “Maintaineer®” is 


“On Your Staff, Not Your Payroll” 


ST. JOSEPH, MO. 


PASSAIC, N. J. 


Branches and Warehouse Stocks in Principal Cities 


SAN JOSE, CALIF. 









Mail This Coupon Today! 
ee ee ee 
t. Joseph, Mo. ? 
HILLYARD St. Joseph, M p-6 
| Yes, please! Send me_____copies of the new Scouting & Scoring Book. | 
| Also send me following FREE Hillyard Helps: | 
| [J And have the Hillyard Maintaineer show me how a TROPHY | 
| Gym Floor actually costs no more! 
Name ee = ee ee ee | 
| Institution = = 
| Address __ - —— ae a | 
=. ae heciacciieeiacl _ State | 
I : 
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WITH AMF AUTOMATIC PINSPOTTERS! 


League bowling and family bowling are both sure to 
provide sound, morale-building recreation with many 
substantial benefits. 


For a truly valuable, year-round family recreation 
program, you can’t beat modern bowling at its best 
...with AMF Automatic Pinspotters. It’s fun for all 
age groups...women as well as men. By its very na- 
ture this fine sport— modernized by AMF—encour- 


ages social contact and group activity. 


Talk to the proprietor of the “Magic Triangle” bowl- 
ing center nearest you. He’ll be glad to help you 
arrange a popular recreation bowling program suited 
to your employees and their families. 


ABC-TV on Sunday afternoons! Be sure to see “‘Bowling 
Stars,”’ sponsored by AMF. Consult your local listing. 


BOWL WHERE YOU SEE THE 


AMF PINSPOTTERS INC. 


Subsidiary of AMERICAN MACHINE & FOUNDRY COMPANY 


AMF Building * 261 Madison Avenue, New York 16, N.Y. 


TRIANGLE” 


TRADEMARK 

















